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2025 Homeowner Trends & Financial Fitness Study

Methodology
A total of 2,059 interviews were completed with Canadians aged 25-45 using an online methodology. Interviewing was completed between February 25-March 17, 2025.

Study completed by Environics Research on behalf of Sagen and in association with the Canadian Association for Financial Empowerment.

Financial Fithess

Despite a minor decline, Financial Fitness of First-time buyers continue to
outpace all Canadians; First-time intenders see a notable decline. ® First-Time Buyers

® First-Time Intenders
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First -Time Intenders
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More likely to delay buying
for12 to 24 months

76% 67%

2025 2023

Decrease in those wanting starter
homes; increase demand for
permanent homes to renovate and
stay in

A starter 39%
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Y t
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plan to renovate

and stay in 27% 2023
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Greater concern
around missing a
buying opportunity
due to lack of down

payment 6 in 10 intend to obtain a
mortgage with a mortgage specialist
o (o)
67 /O 63 /O at a bank/credit union,
ook Eoha while 2 in 10 intend to work with

an independent mortgage broker

Despite concerns, research and education are priorities

86% 68% 56% 37%

Looking at home
listings online

30%

Found a real estate
agent to work with

Visited homes to see
if they would meet
your needs

Used online home and
mortgage tools to
estimate what you

can afford

Learned about
mortgage features



® First-Time Buyers
First-Time Intenders

| Trends and Behaviours

25-year amortization remains
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® First-Time Buyers
First-Time Intenders

| Respondent Profile
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Married/
Common-Law

Household Income Employment Household Size
b |
28% <$75K 85% Full-time None  40% \
\ a1% 75 - $99K 4% Part-time One 35% -
~ 229 4 ¢ 2% Unemployed Two 20%
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Stay connected with us!






